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Social Media Policy

Vision: Grow - Flourish - Succeed

Mission: Together we inspire creative, mindful learners who value diversity, support one another and strive
for success.

1. Introduction

Social media plays a vital role in connecting our school community, celebrating achievements, and sharing
learning experiences.

At GEMS Founders School, Dubai (GFS), we are committed to using social media responsibly, safely, and
strategically to:

e Strengthen community engagement
e Promote student voice and success
e Enhance the school’s reputation

This policy ensures all users act in a way that reflects GEMS values, safeguarding responsibilities, and
professional standards.

2. Scope

This policy applies to:

e Staff

e Students

e Parents

e Wider school community
It covers:

e Personal social media use
e Official school platforms
e All digital communication tools

3. Core Principles

All social media use must be:
e Respectful - No harmful, offensive, or inappropriate content
o Professional Reflecting the values of GEMS and GFS
e Safe - Protecting students and staff and safeguarding at all times
e Responsible - Understanding the impact of online actions
e Accurate - Avoiding misinformation or misrepresentation

4. Professional Conduct
All users must:

e Avoid posting content that could damage the reputation of the school
e Never share confidential or sensitive information




e Not engage in online disputes involving the school community
e Clearly separate personal views from school representation
Staff must:
e Maintain professional boundaries (no direct social media contact with students/parents)
e Use only approved platforms for communication (MS Teams, email)

5. Personal Use of Social Media

e Staff and students may identify themselves as part of GFS, but must ensure content aligns with
school values

e School logos/branding may not be used without approval

e Images or videos taken on campus must not be shared without consent

e Privacy settings should be kept secure

6. Official School Social Media

e Managed by the Communication and Marketing Team
e Used to:
o Celebrate achievements
o Share learning experiences
o Engage the community
o Promote school values
Content must:
e Follow safeguarding and consent protocols
e Align with GEMS branding
e Be accurate, inclusive, and positive

7. Account Creation and Approval

Any new school-related social media account must:
e Be approved by the GEMS Communication and Marketing Team
e Have a defined purpose and audience
e Follow branding and safeguarding guidelines

8. Engagement and Interaction

e Responses to comments/messages must be professional and timely
e Negative or sensitive interactions must be escalated to leadership
o No user should engage in conflict online

9. Safeguarding and Digital Safety
e No student content shared without appropriate consent

e Staff must not communicate with students through personal accounts
e Students are educated on safe and responsible online behaviour



10. Monitoring and Compliance

e The school monitors use of its digital systems

e Breaches may lead to disciplinary action

e Serious issues may result in legal consequences
11. Crisis and Reputation Management
In the event of a social media issue:

e Only authorised leaders may respond publicly

e Communication must be clear, calm, and factual

e All concerns must be escalated immediately

12. Monitoring and review

This policy will be reviewed regularly to ensure alignment with best practice and has been approved by the

GFS leadership team.
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