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3.3.1 Business Objectives and Strategies

 I LINK

  I ANALYSE   I EVALUATE

3.3.2 Business Growth 3.3.5 Assessing competitiveness

3.3.4 Influences on business decisions

3.3.3 Decision Making Techniques

• I can implement a suitable 
sampling method to conduct 
market research.

• I can use supply and demand 
diagrams to illustrate market 
changes.

• I can utilise consumer data to 
predict trends in demand.

• I can critically think about the 
different research options available 
to different business scenarios

• I can apply my knowledge of 
product and market orientation on 
famous brands

• I can connect market 
characteristics to types of 
products sold in mass and niche 
markets.

• I can relate changes in demand 
to factors like consumer income 
and seasonal trends.

• I can associate supply changes 
with external factors such as 
government subsidies.

• I can link sampling methods to 
different types of market research 
objectives.

• I can interpret how pricing 
affects demand for substitute 
and complementary goods.

• I can investigate how external 
shocks influence both supply 
and demand.

• I can dissect the effects of 
advertising on consumer tastes 
and preferences.

• I can examine how dynamic 
markets adapt through 
innovation and online retailing.

• I can judge the effectiveness of 
different market research methods for 
a specific goal.

• I can assess the impact of market 
competition on pricing strategies.

• I can appraise how well a business 
adapts to dynamic market conditions.

• I can critique a marketing strategy 
based on changing consumer 
demographics.

• I can evaluate the risks and 
uncertainties in launching a new 
product.

3.3.6 Managing Change
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 I APPLY  

I LEARN
1.3.1 Meeting customer needs

1.3.2 The market

1.3.3 Marketing mix and strategy
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